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The Opportunity

The client planned a webinar to introduce new
technology insights to the market.
The challenge wasn’t simply filling seats.
The real opportunity was to bring the right people into
the conversation professionals who could influence real
business decisions.



Market Reality

Many webinar campaigns struggle
because:

Registrations come from
non-decision makers

Attendees don’t match the
target audience

Post-event follow-up rarely
converts into pipeline

The client wanted to avoid volume-driven registrations and instead focus on buyer relevance.



Our Perspective

Instead of asking

“How many registrations can we
generate?”

We asked

“Which professionals would find this
webinar truly valuable?”

This shifted the strategy from promotion to precision targeting.



 Audience
Intelligence

Actively involved in technology decision-making

Responsible for digital transformation initiatives

Working within industries relevant to the client’s solutions

This helped create a focused audience pool
rather than a broad marketing list.

We identified professionals who were:



Industry challenges Practical insights Real-world
applications of the

technology

Engagement Strategy
To encourage participation, the campaign focused on relevance and

value

The webinar messaging highlighted

This positioned the event as a learning opportunity rather than a promotional session.



Campaign
Activation

Demand Syndicate
activated the
campaign through:

Targeted email outreach to relevant
professionals

Strategic promotion across curated
audience segments

Continuous campaign monitoring and
optimization



Engagement
Results

The campaign generated
strong interest among the
intended audience.

Registrations from highly relevant job
roles

Engagement from professionals
within target companies

Active participation during the
webinar session



Closing Insight
Webinars shouldn’t just fill calendars.
They should start conversations with the right buyer

Demand Syndicate, we design demand generation
programs that bring the right audience into meaningful
interactions with your brand.

Why this approach works better

This version feels different because it focuses on:

* Audience intelligence
* Buyer engagement
* strategic positioning



+91 8698691441
Phone

info@Demandsyndicate.com
Email

www.demandsyndicate.com
Website

UMM House, S.No 586/A1, Market
Yard, Pune – 411037

Location

Contact Us:-

Beyond Webinar Registrations
Toward Buyer Engagement.

https://www.demandsyndicate.com/
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